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About:

Gender: Male
Nationality: Australia
Languages: English
Travels from: Australia

Engagement Types:

Coaching

Executive Training
Masterclass
Organisational
Development Programme
Speaking

Topics:

Brand Strategy

Business Strategy & Growth
Customer Experience &
Marketing

Customer Loyalty &
Retention

Future of Work

Leadership & Management

e Technology & Al

Mark Ritson

Marketing & branding expert with worldwide recognition in his field
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Biography Highlights

¢ A marketing and branding expert for the modern age who has inspired
students and businesses alike with his dedication to his work as a
columnist, consultant and professor.

Biography

Meet Mark Ritson

Mark Ritson has a PhD in Marketing and spent 25 years working as a
marketing professor. He was an Assistant Professor at London Business
School and the University of Minnesota, an Associate Professor and then
Adjunct Professor at Melbourne Business School, and Visiting Professor at
MIT and SMU. His MBA teaching won a shit ton of prizes including best
teacher at LBS, MIT & MBS.

Mark has also worked as a global brand consultant for clients that include
Baxter, Loewe, McKinsey, Subaru, Donna Karan, Westpac, Shiseido, Flight
Centre, Johnson & Johnson, De Beers, Sephora, Benefit, Amgen, Ericsson,
Penfolds, Jurlique, Cloudy Bay and WD40.

For thirteen years - from 2002 to 2015 - he served as the in-house brand
consultant for LVMH - the world’s largest luxury group - working in Paris
with senior executives from brands like Louis Vuitton, Dom Perignon and


https://www.linkedin.com/in/markritson/
https://twitter.com/markritson
https://www.linkedin.com/in/markritson/
https://twitter.com/markritson

Hennessy.

Mark has been a columnist for 20 years, writing a weekly column for
Marketing Week. On five occasions he has been voted Columnist of the
Year at the PPA Press Awards, the highest award for magazine journalism
in the UK. He has also been the British Society of Magazine Editors
Business Columnist of the Year in 2018, 2022 and 2023. More scholarly
publications include articles in the Sloan Management Review, Harvard
Business Review, the Journal of Advertising and the Journal of Consumer
Research.

He was a Thouron Scholar and spent 1995 at Wharton. Mark was a
recipient of the Ferber Award in 2000 for his doctoral thesis. His co-
authored pricing research was cited by George Akerlof during his 2001
Nobel Prize acceptance speech. In 2018 AdNews rated him one of their
“Power 50" and he made SmartCompany'’s top ten business thinkers list.
The AMI gave him the Sir Charles McGrath Award, the highest honour for
marketing in Australia. Mark gave the 30th Anniversary Levitt Group
lecture for the Chartered Institute of Marketing in 2019 and the Ogilvy
lecture for the Marketing Society a year later. In the 2024 honours list he
was a made an Honorary Fellow of the IPA.

These days he focuses on his Mini MBA courses. He lives in Tasmania with
three Tasmanians plus many rescue dogs.

Videos



https://www.youtube.com/watch?v=gh21gYT-dSc
https://www.youtube.com/watch?v=FdEUarg9dr8

The All Time Top 10 Bits of Marketing Bullsh*t

BLUEPRINT

' FOR BF
eliNg B, {

o %

KANTAR

Mark's Topics

Briefing is the Lynchpin of Marketing - That is Why it Must Improve

In this applied and entertaining session Mark Ritson looks at the challenge of briefing. He examines why it is
so important and then looks at why 90% of marketers do it so badly. He concludes with tips to be in the 10%
of marketers who do brief well.

Available: Vvirtually

Testimonials

It was an absolute delight to meet you and to have the privilege to help host you “virtually” at
Vertex today. It was such a fun and engaging session. You gave us some really great things to think
about and apply in our work. We are very thankful you did this very late into your day and stayed
with us well past midnight.

Yves Zinggeler
Vice-President, Disease Area Executive Cystic Fibrosis
Vertex Pharmaceuticals

On behalf of Vertex Pharmaceuticals, we want to thank you for an outstanding event! Your
presentation provided us with a wealth of wisdom and offered invaluable perspectives. We
especially appreciated your approach on creating meaningful and effective marketing strategies, by
sifting through data and trends and focusing on the details that matter most.

Coleen Milley
Senior Specialist, Marketing & Innovation Excellence
Vertex Pharmaceuticals



https://www.youtube.com/watch?v=4nw9hMJK6ns
https://www.youtube.com/watch?v=UFf3p3ibIS4

Ritson is a world class speaker. Among the best I've seen. And I've organised, and attended, a LOT
of good conferences around the world. Outspoken, but with an authoritative, and authentic point of
view, Mark completely holds and entertains the audience. Every time he’s spoken at our events,
he’s delivered some of our highest post-event feedback scores of all time. As a speaker, he is a
huge drawcard for those interested in the world of marketing. For me as an event organiser, there’s
no better feeling than watching venue staff frantically putting out extra chairs because the crowd is
streaming in to see Mark speak.

Tim Burrowes
Founder & Content Director
Mumbrella

Thank you, Mark, for sprinkling your talk with nuggets of wisdom that have set our minds abuzz with
fresh questions and ideas. Your dynamic speaking was like a gust of fresh air, and we can’t wait for
the encore in person someday.

Jane Knop
Director, Marketing & Innovation Excellence
Vertex Pharmaceuticals

Mark is an outstanding communicator with deep knowledge and experience in marketing and
branding. A pleasure to be in his audience.

Howard Siow
Founding Principal and CEO
Taaffeite Capital Management LLC (TCM)

Mark is an excellent practitioner of branding and one of the most talented experts | have met in
communicating his thoughts. He has very insightful and original ideas and keeps his audience
engaged at all times. His knowledge of branding and marketing overall is a valuable asset for clients
and peers alike.

Tolga C.
Senior Manager, Strategy Business Development, Partnership, MBA

Mark was sensational... from minute one was full of energy, knowledge, provocation and counsel.
He was the highest rated speaker in our post conference survey. Our team genuinely loved him and
were made better for everything he shared.

Wendy Clark
CEO
DDB

Mark is truly one of the strongest brand strategists that I've had the pleasure to work with and learn
from. Phenomenal speaker/presenter and more importantly a true leader . . . someone who can
manage and direct a highly complex initiative among a diverse group of individuals with varying
objectives and still reach a positive, common goal.

Jade Cusick
Chief Client Officer
Worldwide Kantar Health



We requested Mark speak to senior HR Directors of leading Australian brands on the topic of
Employer Branding at our Talent Conference. Mark did a terrific job and was highly entertaining and
informative. A great teacher of Consumer and Employer Branding.

Mark Condon, MBA
Leading Digital Transformation in the World of Talent

Mark is quite simply the best conference speaker/business school lecturer on marketing | have ever
heard (and | have heard a great many). He is provocative, challenging, practical, down to earth,
funny, sharp, and full of one-liner insights which stick in the mind a long time. His illustrations of the
good, mediocre, bad and terrible in marketing are vital for every marketing executive to learn from.
| had the privilege to work with him on several programmes at London Business School.

Patrick Dixon
Chairman Global Change, Founder - Global Innovators

| don’t often rave about fellow speakers. But Mark Ritson is a fabulous professor and speaker,
quickly capturing the imagination and yet conveying practical, tangible strategies and tactics with
humour and immense insight. I’'ve never seen anyone capture the strategic elements of brand and
branding with a strong call for personal accountability in the same way that Mark does. How do |
know this? Well, | worked with Mark on executive education programmes at London Business
School, where we worked with demanding managers from dozens of global corporations. Almost
every single person we worked with rated Mark the best of the best. If you want to educate, inform
and even inspire your audience - at whatever level, in whatever profession, in any country - call
Mark Ritson. Whether you're looking for a week-long executive education programme or a 1-hour
keynote speech, I'm sure Mark will help you the same way he helped me.

But don’t wait too long. | know he gets booked up ages in advance. If you want to ensure your next
event is a huge success call him now.

Steven Sonsino
Leadership Professor, Speaker & Author CEO
Authors Channel

Thought-provoking, colourful and rigorous in his analysis, Mark is everything you need from a
conference speaker. His consensus- busting keynotes at Marketing Week Live have always been
brilliantly received and very popular.

Russell Parsons
Editor
Marketing Week

Speaker Bureaus And Talent Agencies

Mark Ritson is available to book via these agencies
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https://www.speakersassociates.com/speaker/mark-ritson/

